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Agenda
1. Three insights about Gen Z and millennials

2. Three fintech case studies

3. Three tips you can use today
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Gautam Ajjarapu

Gautam is the founder/CEO of a fintech startup 

backed by some of the most prominent investors in 

the country. Over the past decade, Gautam and his 

co-founders have built and launched products for 

over 1 million Gen Z and millennial users around 

the world. Before that, Gautam worked for several 

years at Stripe, a high-growth fintech company, and 

Google.
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Altro
Credit building 

debit card
100k+ users

I’ve built products for 1M+ Gen Z users

The Codex
Coding academy
950k students

70k subscribers

ThinkTwice
Budgeting tool

10k users in <24 hours
100+ countries

Meet the Presenter



Th
re

e 
In

si
gh

ts

Part 1: Three insights 
about Gen Z and 

millennials

Behavioral Science: 
Social norms
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Gen Z and millennials are different

Eager to learn more about money

For Gen Z, TikTok is the new search engine

Less loyal than their parents

Three Insights



Insight #1: For Gen Z, TikTok Is the New Search Engine

Three Insights



Does your credit union have a TikTok 
strategy?

Three Insights



What I like: Outstanding branding

505M AUM, 90 Employees

Three Insights



Insight #2: Gen Z is eager to learn more about money

Three Insights



The rise of “Finfluencers”

Three Insights



The rise of 
“Finfluencers”

Three Insights



Insight #3: Loyalty is decreasing with each generation

67% of Gen Z uses more than one 
financial institution

Three Insights



Let’s Recap

Eager to learn more about money.

For Gen Z, TikTok is the new search engine

Less loyal than their parents

Three Insights
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Part 2: Three fintech 
case studies

Behavioral Science: 
Herding



Let’s take a look at some fintechs

Three Fintechs



Case Study: Current

Three Fintechs



Currently partnered with Mr. Beast on Youtube

● No.1 trending video on YouTube in less than 24 

hours

● 2.4 million likes, and 120,000 comments.

● Boosted Current’s product usage by 700%

Three Fintechs



As a credit union with limited budget, 
how do I compete?

Three Fintechs



User-generated content (UGC) 
humanizes your brand on social media

Three Fintechs



Three Fintechs



How to implement UGC?

Ads & 
organic 
content

More 
variations 
the better

Rinse & 
repeat

Three Fintechs



Current doubled down on UGC

Three Fintechs







Recap: Influencers & UGC

Three Fintechs



Capabilities matter

Three Fintechs



The best referral campaign to ever exist

Three Fintechs



Three Fintechs



Who has a referral program today?

Three Fintechs



Fintech Recap

Three Fintechs



Three Tips to take home

Hire 
someone 

native

Audit 
everyone

Iterate 
instead of 

wait

Three Tips



Thank you
Drop me a line if you want to 
learn more about attracting 
younger members to your CU!

Gautam Ajjarapu

gautam@withgl ide.com
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